ZACD Group launches pop-up store in China
Project aims to showcase Singapore offerings to six second-tier cities in China
By Tan Effie taneffie@sph.com.sg

The exterior of the WOW Singapore pop-up store in Chongqing, China. The
store will also be set up in Chengdu, Xian, Wuhan, Changsha and Guiyang.
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Singapore
INVESTMENT firm ZACD Group
announced on Thursday the launch
of the WOW Singapore pop-up
store, a market engagement media
concept and platform that will be
showcased in six of China's
fastest-growing cities.
Multiple 600 square foot storage
containers will be transformed into
a mobile gallery that will showcase
key offerings that make Singapore
the world-class city it is today,
primarily in investment, healthcare,
education and food & beverage
(F&B).
The project aims to tap China's less
exposed
second-tier
market,
focusing on the fast-emerging
middle class, hence, the strategic
selection
of
these
cities:
Chongqing,
Chengdu,
Xian,
Wuhan, Changsha and Guiyang.
Ryan Gwee, ZACD's group
managing director, said: "China,
being Singapore's top trading
partner, has become a very
important economy for all of us, for
South-east Asia as a whole. If this
initiative can be achieved, we will
be able to usher in a new era of
cooperation that will bring benefits
to not just us here today, but the
entire Singapore economy as well
as China."

He added that the decision to
launch the concept in China was
based in part on the ease in
communication
between
the
peoples of the two countries. It is
China's population that will "help
support our Singapore brands and
make our business much better",
he said.

Sim Mong Teck & Partners,
healthcare company Singapore
Medical
Group,
and
F&B
companies Prima Taste and Super
Group Limited. The brands will
collaborate to bring Singapore's key
offerings to China in a bid to
enhance regional business and
economic cooperation.

Mr Gwee continued: "In today's
economy, a lot of SMEs (small and
medium
enterprises)
and
businesses in Singapore need help,
and a lot of businesses would also
love to gain exposure overseas they just don't know how. So this is
a platform that provides the avenue
for them to do so."

The pop-up stores will be set up in
each of the six cities across three
weekends.

In recounting what inspired the
WOW Singapore concept, Mr
Gwee recalled a dental truck when
he was in primary school. "This
dental truck was in a big bus that
came to wash your teeth. I was
really afraid to go into this dental
truck, but I thought it was an
amazing idea because instead of
going to the dentist, the dentist
comes to you. So I've been wanting
to do some sort of a pop-up from
that day onwards."
Partnering
ZACD
are
other
homegrown brands such as
developer GuocoLand, legal firm
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